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Oklahoma’s New Hospital Price Transparency Law:
A Landmark for the Patient & Employer Voices

Oklahoma City — The Kempton Group welcomes the implementation of Senate Bill 889, the Oklahoma law that
took effect on November 1, which requires hospitals to post pricing for services publicly and protects
consumers from surprise medical bills. At a press conference last week, Governor Kevin Stitt invited our
President and CEO, J. “Jay” Wayne Kempton Jr., to stand alongside advocates in recognition of this important
milestone.

For decades, the Kempton Group has championed transparency, free-market pricing, and empowered
consumers in the healthcare industry. Our mission has been to shift the industry toward accountability, real
value, and informed choice. The passage of SB 889 aligns precisely with those long-held values.

Why This Law Matters

e SB 889 mandates that hospitals post a machine-readable file of their standard charges, along with a
consumer-friendly list of at least 300 commonly used services.

e The law prohibits hospitals from initiating or pursuing debt collection for services if they fail to post
required pricing information.

With this enactment, Oklahoma becomes a national leader in medical price transparency: a state where patients,
employers, and advocates can shop and compare ahead of care.

This shift is significant for self-funded employers and their employee groups, the stakeholders we serve every
day at the Kempton Group through benefit plans managed with full cost transparency.

The Kempton Group Perspective

“At the Kempton Group, transparency is not a buzzword; it’s our bedrock,” said Jay Kempton. “We’ve been
daring to ask: Why can’t patients know the cost of their care before they receive it? Why can’t employers know
what they’re paying? With SB 889, Oklahoma has taken an important first step towards empowering
buyers/patients for them to better discern the value of the care they are purchasing.”

Since 1969, the Kempton Group has operated as an independent third-party administrator, focused on
empowering self-funded employers and their workers to participate in healthcare as informed consumers. Our
KPP Free model and provider network partnerships highlight bundled pricing, no mark-ups, and full disclosure
of costs.

Our founder-led advocacy, alongside partners such as the Free Market Medical Association, helped inspire the
policy movement that now has a concrete legal foundation in Oklahoma.



What Comes Next

Employers, patients, and providers must all engage with the new pricing disclosures. We encourage benefit plan
sponsors to update their resources and educate employees about how to use the posted data.

Hospitals will be under enforcement oversight by the Oklahoma State Department of Health.

At the Kempton Group, we will continue to lead by example — ensuring that our clients’ plans are structured
around full price visibility, education, value assessment, and consumer empowerment.

About the Kempton Group

The Kempton Group is a third-generation, family-owned independent third-party administrator based in
Oklahoma City. We help self-funded employers manage healthcare benefit plans by adhering to free-market
principles: full measurement of cost and quality, zero commissions or incentives to inflate claims, transparent
pricing, and education of both plan sponsors and participants.

Jay Kempton serves as President and CEO and is a recognized leader in healthcare benefits innovation, pricing
transparency, and advocacy.

Conclusion

The implementation of SB 889 validates years of advocacy by the Kempton Group and our partners. It makes
Oklahoma a leader in consumer protections in healthcare and is an important step towards the future we’ve been
working toward: a landscape where patients and employers are informed, empowered, and in control of their
healthcare costs.

We applaud Governor Stitt, legislators, advocates, and numerous employers and providers who helped make
this possible. This is not the finish line, but a significant milestone. The Kempton Group will continue to press
forward.
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For more information or to schedule an interview with Jay Kempton, please contact George Kempton at 1-800-
521-1711 or gkempton@kemptongroup.com
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